06/06/25 BE114 Applying e-commerce in business | University of Essex

BE114 Applying e-commerce in business View Online

Beynon-Davies, Paul. ‘Constructing Electronic Government: The Case of the UK Inland
Revenue'. International Journal of Information Management 25, no. 1 (February 2005):
3-20. https://www .sciencedirect.com/science/article/pii/S0268401204000891.

———_'Models for E-Government'. Transforming Government: People, Process and Policy
1, no. 1(2007): 7-28.

———_Significance: Exploring the Nature of Information, Systems and Technology.
Basingstoke: Palgrave Macmillan, 2011.

https://ebookcentral proquest.com/lib/universityofessex-ebooks/detail.action?doclD=6523
66.

———_ 'The UK National Identity Card'. Journal of Information Techonology Cases 1 (2011):
12-21.

Beynon-Davies, Paul and dawsonera. Significance: Exploring the Nature of Information,
Systems and Technology. Electronic resource. Basingstoke: Palgrave Macmillan, 2011.
https://www.dawsonera.com/guard/protected/dawson.jsp?name=https://idp0.essex.ac.uk/s
hibboleth&dest=http://www.dawsonera.com/depp/reader/protected/external/AbstractView/
S9780230295025.

Bocij, Paul, Andrew Greasley, and Simon Hickie. Business Information Systems:
Technology, Development and Management for the e-Business. Fifth edition. Harlow:
Pearson, 2015.

https://ebookcentral proquest.com/lib/universityofessex-ebooks/detail.action?doclD=5173
607.

Bodnar, George H., and William S. Hopwood. Accounting Information Systems. 11th ed.,
Pearson new international ed. Harlow: Pearson, 2012.

https://ebookcentral proguest.com/lib/universityofessex-ebooks/detail action?docIlD=5137
380.

Brandt, Richard L. One Click: Jeff Bezos and the Rise of Amazon.Com. London: Portfolio,
2012.

Chaffey, Dave, and Dave Chaffey. Digital Business and E-Commerce Management:
Strategy, Implementation and Practice. Sixth edition. Harlow: Pearson Education Limited,
2015.

https://ebookcentral proquest.com/lib/universityofessex-ebooks/detail action?doclD=5174
231.

1/4



06/06/25 BE114 Applying e-commerce in business | University of Essex

Chaffey, Dave and dawsonera. Digital Business and E-Commerce Management: Strategy,
Implementation and Practice. Electronic resource. Sixth edition. Harlow: Pearson, 2015.
https://www.dawsonera.com/guard/protected/dawson.jsp?name=https://idp0.essex.ac.uk/s
hibboleth&dest=http://www.dawsonera.com/depp/reader/protected/external/AbstractView/
S9780273786573.

Chaffey, Dave, Fiona Ellis-Chadwick, and Dave Chaffey. Digital Marketing: Strategy,
Implementation and Practice. 5th ed. Harlow: Pearson, 2012,

https://ebookcentral proquest.com/lib/universityofessex-ebooks/detail.action?doclD=5136
707.

Chaffey, Dave, Fiona Ellis-Chadwick, Dave Chaffey, and dawsonera. Digital Marketing:
Strategy, Implementation and Practice. Electronic resource. 5th ed. Harlow: Pearson, 2012.
https://www.dawsonera.com/guard/protected/dawson . jsp?name=https://idp0.essex.ac.uk/s
hibboleth&dest=http://www.dawsonera.com/depp/reader/protected/external/AbstractView/
S9780273746225.

Christakis, Nicholas A., and James H. Fowler. Connected: The Amazing Power of Social
Networks and How They Shape Our Lives. London: HarperPress, 2010.

Constantinides, Efthymios. ‘Influencing the Online Consumer's Behavior: The Web
Experience’. Internet Research 14, no. 2 (April 2004): 111-26.
https://www.emeraldinsight.com/doi/full/10.1108/10662240410530835.

Cowhey, Peter F., Jonathan David Aronson, and Donald Abelson. Transforming Global
Information and Communication Markets: The Political Economy of Innovation. Vol.
Information revolution and global politics. Cambridge, MA: MIT Press, 2009.

Floridi, Luciano. 'A Look into the Future Impact of ICT on Our Lives'. The Information
Society 23, no. 1 (January 2007): 59-64. https://doi.org/10.1080/01972240601059094.

Holzner, Steven. How Dell Does It. New York: McGraw-Hill, 2006.

Humby, Clive, Terry Hunt, and Tim Phillips. Scoring Points: How Tesco Continues to Win
Customer Loyalty. 2nd ed. Philadelphia: Kogan Page Limited, 2008.
http://www.vlebooks.com/vlieweb/product/openreader?id=essexacuk&accld=7572256&isb
n=9780749460129.

Humby, Clive, Terry Hunt, Tim Phillips, and dawsonera. Scoring Points: How Tesco
Continues to Win Customer Loyalty. Electronic resource. 2nd ed. London: Kogan Page,
2008.
https://www.dawsonera.com/guard/protected/dawson.jsp?name=https://idp0.essex.ac.uk/s
hibboleth&dest=http://www.dawsonera.com/depp/reader/protected/external/AbstractView/
S9780749460129.

Jelassi, Tawfik, Albrecht Enders, and Francisco |. Martainez-Laopez. Strategies for
E-Business: Creating Value through Electronic and Mobile Commerce ; Concept and Cases.
3rd ed. Harlow: Pearson, 2014.

Jones, Lois. EasyJet: The Story of Britain's Biggest Low-Cost Airline. London: Aurum, 2007.

2/4



06/06/25 BE114 Applying e-commerce in business | University of Essex

Kirkpatrick, David. The Facebook Effect: The Real inside Story of Mark Zuckerberg and the
World's Fastest Growing Company. Updated ed. London: Virgin Books, 2011.

Laudon, Kenneth C., Carol Guercio Traver, and dawsonera. E-Commerce: Business,
Technology, Society. Ninth edition, Global edition. Boston: Pearson, 2013.
https://www.dawsonera.com/guard/protected/dawson . jsp?name=https://idp0.essex.ac.uk/s
hibboleth&dest=http://www.dawsonera.com/depp/reader/protected/external/AbstractView/
S9780273780052.

———_ E-Commerce: Business, Technology, Society. Ninth edition, Global edition. Boston:
Pearson, 2013.

https://www.dawsonera.com/guard/protected/dawson. jsp?name=https://idp0.essex.ac.uk/s
hibboleth&dest=http://www.dawsonera.com/depp/reader/protected/external/AbstractView/
S9780273780052.

‘Nomads at Last'. Economist, 10 April 2008, 75-76.
http://www.economist.com/node/10950394.

‘Nomads at Last: A Special Report on Mobility'. The Economist, 10 April 2008, 75-76.

O'Hara, Kieron, and David Stevens. Inequality.Com: Power, Poverty and the Digital Divide.
Oxford: Oneworld, 2006.
http://www.vlebooks.com/vleweb/product/openreader?id=essexacuk&accld=7572256&isb
n=9786000014148.

O'Hara, Kieron, David Stevens, and dawsonera. Inequality.Com: Power, Poverty and the
Digital Divide. Electronic resource. Oxford: Oneworld, 2006.
https://www.dawsonera.com/guard/protected/dawson. jsp?name=https://idp0.essex.ac.uk/s
hibboleth&dest=http://www.dawsonera.com/depp/reader/protected/external/AbstractView/
S9786000014148.

Poe, M. T. Everyone Knows Everything: Wikipedia and the Globalization of Knowledge.
Random House Business Books, 5AD.

Ponte, Lucille M., and Thomas D. Cavenagh. Cyberjustice: Online Dispute Resolution (ODR)
for E-Commerce. Upper Saddle River, N.J.: Pearson/Prentice Hall, 2005.

Poster, Mark. Information Please: Culture and Politics in the Age of Digital Machines.
Durham: Duke University Press, 2006.

https://ebookcentral proquest.com/lib/universityofessex-ebooks/detail action?doclD=1169
303.

Ratnasingam, Pauline. 'Trust and Business-to-Business e-Commerce Communications and
Performance'. Advances in Business Marketing and Purchasing 12 (2003): 359-434.

Sabherwal, Rajiv, and Irma Becerra-Fernandez. Business Intelligence: Practices,
Technologies, and Management. Hoboken, NJ: Wiley, 2011.

Schneider, Gary P. E-Business. Europe, Middle East&Africa edition. Andover: Cengage
Learning, 2014,

https://ebookcentral proquest.com/lib/universityofessex-ebooks/detail.action?doclD=5133
032.

3/4



06/06/25 BE114 Applying e-commerce in business | University of Essex

Schneider, Gary P. and dawsonera. E-Business. Electronic resource. Europe, Middle
East&Africa edition. Australia: Cengage Learning, 2014,
https://www.dawsonera.com/guard/protected/dawson.jsp?name=https://idp0.essex.ac.uk/s
hibboleth&amp;dest=nhttp://www.dawsonera.com/depp/reader/protected/external/Abstract
View/59781473708099.

Searle, John R. Making the Social World: The Structure of Human Civilization. Oxford:
Oxford University Press, 2010.
https://www.oxfordscholarship.com/view/10.1093/acprof:0s0bl/9780195396171.001.0001/
acprof-9780195396171.

Shneiderman, Ben, and Catherine Plaisant. Designing the User Interface: Strategies for
Effective Human-Computer Interaction. 4th ed. Boston: Pearson/Addison Wesley, 2004.

Sigala, Marianna. '‘Collaborative Supply Chain Management in the Airline Sector: The Role
of Global Distribution Systems (Gds)." Advances in Hospitality and Leisure, 2004.

Tapscott, Don, and 1974- Williams, Anthony D. Wikinomics: How Mass Collaboration
Changes Everything. London: Atlantic Books, 2006.
https://search.ebscohost.com/login.aspx?direct=true&amp;scope=site&amp;db=nlebk&a
mp;db=nlabk&amp;AN=707351.

Valacich, Joseph S., and Christoph Schneider. Information Systems Today: Managing in the
Digital World. 6th ed., International ed. Harlow: Pearson, 2014.
https://ebookcentral.proquest.com/lib/universityofessex-ebooks/detail.action?doclD=5138
972.

VanHoose, David D. E-Commerce Economics. 2nd ed. Abingdon: Routledge, 2011.
https://www taylorfrancis.com/books/e/9780203830369.

VanHoose, David D. and dawsonera. E-Commerce Economics. Electronic resource. 2nd ed.
London: Routledge, 2011.
https://www.dawsonera.com/guard/protected/dawson . jsp?name=https://idp0.essex.ac.uk/s
hibboleth&dest=http://www.dawsonera.com/depp/reader/protected/external/AbstractView/
$9780203830369.

Vise, David A., and Mark Malseed. The Google Story. Updated ed. London: Pan, 2006.

Wang, Kuo-Ching, Shao-Cheng Cheng, and Chu-Min Huang. 'The Effects of Webpages on
Customer Satisfaction: A Restaurant Case Study'. Advances in Hospitality and Leisure,
2004.

Wood, Charles M. 'Toward More Responsive Organizations: Openness to Change and
Culture Preservation in Subsistence and Developing Economies'. Advances in International
Management 20 (2007): 281-96.

Worthington, lan, and Chris Britton. The Business Environment. Seventh edition. Boston:
Pearson, 2015.

https://ebookcentral proquest.com/lib/universityofessex-ebooks/detail.action?doclD=5139
097.

4/4



